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U X  D E S I G N E R

hello@abbyjocson.co
604-362-7901
linkedin.com/in/abbyzjocson
abbyjocson.co/

PROFILE

I’m a Canadian-raised Filipino UX 
Designer with a background in 
graphic design, illustration, and years 
as an avid video game enthusiast! I 
transitioned to UX design as I saw how 
UX could make even the simplest of 
experiences memorable and enjoyable.

With my past experiences as a 
graphic designer and illustrator, I can 
carefully craft solutions that resonate 
with users through designs that use 
empathetic storytelling and charming 
visuals.

EDUCATION

BrainStation | Diploma Candidate, 
User Experience Design
JUNE–SEPTEMBER 2022, 
VANCOUVER, BC

Capilano University | Bachelor of 
Design in Visual Communication
SEPT 2017–JUNE 2021, NORTH 
VANCOUVER, BC

Awards:
Irving K. Barber One World 
International Scholarship

Capilano University Achievement 
Access Award

Dean’s List for four consecutive years

SKILLS

Figma, Sketch, InVision, Adobe 
Creative Suite (Photoshop, Illustrator, 
InDesign, Premiere, After Effects), 
Procreate, Clip Studio Paint

UX research, UX Testing, User 
Interviews, UI Design, Wireframing, 
Prototyping, Heuristic Analysis, 
Copywriting, Branding, Illustration

E X P E R I E N C E

P R O J E C T S

Graphic Designer | Pearl Canada
MAY 2021–JUNE 2022, RICHMOND, BC

Bowwow | UX/UI Design, UX Research
JUNE–SEPTEMBER 2022, BRAINSTATION CAPSTONE PROJECT

Scotia Wealth Management | UX/UI Design
AUGUST 2022, BRAINSTATION INDUSTRY HACKATHON

Graphic Designer | CellBoard
OCT 2018–MAR 2019, VANCOUVER, BC

Kept brand identity cohesive by following established brand guidelines, 
used Adobe Creative Suite, Figma, and Canva to create several pieces of 
content such as social media posts, sales-related material, and product 
advertisements.

Increased social media engagement across five social media accounts 
through the production of eye-catching advertisements and posts.

Produced seven company newsletters published on a bi-monthly 
basis that reached about 30 employees. Newsletter boosted company 
morale and engagement between coworkers through an easy-to-read 
layout, well-written and engaging content that highlighted company 
achievements, and illustrative creative covers.

Conducted five user interviews and two rounds of usability testing 
with a total of ten participants that provided key insights to the design 
solution.

Through user interviews, researching the problem space, and 
implementing feedback from user testing, designed a high-fidelity 
prototype of an app that helps new dog owners connect and interact 
with the dog community, gaining valuable interaction with other owners.

Collaborated in a team of five UX designers to create a product in 
24 hours for Scotia Wealth Management, that would help wealth 
management advisors and clients to interact in a shared digital space.

Created a high-fidelity prototype that works as an extension of the 
Scotiabank mobile app, which helps clients to easily interact with their 
advisors through a chat function, and the ability to sign, fill, review, and 
send documents all through their phone.

Presented design solution was well received by both Scotiabank’s UX 
Researcher and Global Product Design Lead.

Demonstrated efficiency and creativity through managing multiple 
projects, creating hundreds of mobile advertisements per month while 
adhering to tight deadlines.

Interpreted multiple established brand identities and replicated their 
style to create accurate advertisements using Adobe Illustrator and 
Photoshop.
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